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While the Eagle is Learning to Dance with the
Dragon: the Elephant Keeps Walking Majestically

The 21st century strongly
feels like a giant game of Go
(ancient board game). where
two great powers are trying
to outmaneuver one another
across continents.

Foreign Direct Investment (FDI)
FY 2025-26 (Apr-Dec 2025) o

America and China are
placing  strategic  stones
across continents, in ports,

supply chains, semiconductor
factories, Al systems and
military alliances. The Eagle
and the Dragon encircle each (g
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WHO IS INVESTING
IN INDIA?

discussions opened an
investment pipeline of
nearly $40 billion. The
UAE alone committed
close to S5 billion. But
capital alone does not
build a country. India’s
median age is 28. That
number either becomes
its greatest asset or its
biggest pressure point,
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other, every move calculated

years in advance: ports, chip factories,
military bases, undersea cables both on
maps and minds.

In the middle of this heatwave, India has
positioned itself differently: Close  to
Washington yet still connected to Moscow,
economically engaged with the Gulf
simultaneously relevant to Europe and
becoming the voice of the Global South. In
a fractured world, India has become one of
the few countries able to speak to everyone
without fully belonging to any one camp,
reviving the Non-Alignment Movement
(NAM) that India practised during the Cold
War except this time with far more economic
leverage. In doing so, Indian diplomacy has
given the world a new coinage that even
seasoned diplomats are still learning to
practise: strategic autonomy. It is no longer
a posture. It is a playbook.

Global businesses are no longer looking only
for low-cost manufacturing. They are looking
for reliability, political stability and long-term
markets. The China+1 shift is not simply
about moving factories, it is about reducing
geopolitical risk in the time of turmoil. And
as the global economy reshapes itself, India
no longer looks like just another alternative
though whether it can absorb that capital

faster than Vietnam or Indonesia is a
question investors are still asking.
The confidence is already visible

internationally. During PM Modi’s recent
five-nation tour across the UAE, the
Netherlands, Sweden, Norway and ltaly,

Last Fortnight »

e T el ey depending on  what
happens in the next
decade.

Semiconductors, Al are two sectors attracting
global capital today exactly the sectors India
is now trying to build capacity in.

The Al boom has chipped away at India’s
service sector, which built its identity on
doing what software now does cheaper. The
future workforce will not compete against
machines alone, it will work alongside
them. The race is now increasingly about
adaptation.

For years, India was seen largely as the
world’s back office, powered by the software
revolution led by cities like Hyderabad
and Bengaluru. But today, that identity is
expanding. Visakhapatnam is positioning
itself as a future Al hub, while ambitious
plans for data centre infrastructures are
reportedly to be set up in regions like Jammu
& Kashmir. The transformation is no longer a
story of two cities.

Global uncertainty is real. Wars, tariffs, supply
chain fractures and Al-driven disruption are
reshaping the world. For most countries,
this is a threat. For India, it is a once-in-a-
generation opportunity but only if grasped
with intention. The foundations are in
place: the world’s largest youth population,
a growing technology base, a government
actively courting foreign capital, and a
geopolitical identity that gives India room to
manoeuvre where others simply cannot.

The Elephant is not sprinting. But in a world
where the fastest movers are also the most
exposed, that may be exactly the right pace.

» A mega national initiative to develop 100 investment ready, plug and play
industrial parks across India over 6 years.

» Lowering logistics costs via PM Gati Shakti, setting up worker housing and

single-window clearances.

» A new Unified Ship Recycling Portal was launched to fully digitize and streamline
this credit scheme for the shipping sector.

» Approved by the Union Cabinet to push for clean energy and reduce reliance on

imported chemicals.

P Financial incentives to publicand private sector projects set up for coal gasification.

» A massive targeted funding push under the Pradhan Mantri Matsya Sampada
Yojana (PMMSY) specifically for coldwater hill states.

» Setting up over 5,600 trout raceways,

hatcheries, and cold storage units using

global tech transfers (from Norway & Iceland).

» A specialized digital healthcare management system and Integrated Command
Centre launched by the Odisha Mining Corporation (OMC).

P Followed closely by the National Kharif Conference, prioritizing soil health and
fasttracking benefits directly to farmers.

The One Important Factor That Keeps Me
Going Is The Kind Of People | Work With.
Kuman Mangalam Binda,
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Your home is your legacy, where your memories,
dreams and hopes all live on. Jindal Panther TMT Rebars
are strong from the outside, yet flexible on the inside,
and they ensure excellent bonding with cement to make
your house sturdy and resilient, increasing its longevity
substantially. So your family has a home it loves,

for a long, long time.
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SACCHE SARIYE KI PEHCHAN
JINDAL PANTHER'KA'NISHAAN

ADVANTAGES OF JINDAL PANTHER TMT REBARS

Excellent
controlled

l Excellent
4-6% Savings bonding
on steel chemistry with cement
(=
. Earthquake Excellent Supetior
resistant bendability weldability

India’s First and Largest Producer of Fe 550D TMT Rebars
A PRODUCT OF JINDAL STEEL

Contact us: shop jindalpanther.com
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From Elephant Diplomacy
to Melodiplomacy

Lord Krishna asked Duryodhana for just five villages, as gifts
to five Pandavas, to avoid the devastating Mahabharata war.
AlthoughaskingforfivevillagesnamedAvishthala, Vrikasthala,
Makandi, Varanavata and any one unnamed village of the
Kauravas’ choice, was a supreme test of Duryodhana’s
righteousness, Lord Krishna applied gift diplomacy to avoid
war. However, the Mahabharata war happened, the situation
best described in the words of John Dingell: “War is failure of
diplomacy.” From Mahabharata times to modern times, gift
diplomacy has been a diplomatic tool in breaking the ice to
pave the way.

Classic  political
treatises,  such
as Kautilya's
‘Arthashastra’,
. o mention that
Viewlinder e
gifts” were
designed to
ease tensions,
establish
goodwill, and
project the
kingdom as
Sibasis Satapathy an equal and
prosperous
power.

Hindu kings historically exchanged gifts, known as dana,
to forge alliances, secure trade routes, and display their
kingdom’s prosperity. These items were symbolic of their
culture and power. Common diplomatic gifts included fine
textiles, precious jewelry & gemstones, exquisite art & craft,
decorative weapons and even elephants and animals. Known
as “Elephant Diplomacy,” royal gifts often included trained
royal elephants, horses, and exotic beasts, which were
considered supreme symbols of military and royal majesty.

The earliest record of a diplomatic exchange features
engraved stone vessels from Egypt given to their Hittite
neighbors. Later, gifts between European ambassadors
and the Ottoman Empire, while for the most part involving
textiles, also notably included clocks and timepieces. Some
diplomatic gifts, over time, come to mean more than what
they were first intended to symbolise. For instance, the
Statue of Liberty was gifted by the people of France during
1880s to the people of the United States to commemorate
the centennial of American independence.

From elephant diplomacy to panda diplomacy: Starting
in the 1950s, the Chinese government began sending
pandas to their communist allies, and later to other foreign
governments like the UK, the US, Malaysia, and Taiwan.

From Taiwan receiving Pandas from China to Turkmenistan
President Gurbanguly Berdimuhamedow presenting Russian
President Vladimir Putin with a puppy during their 2017
encounter, diplomatic gifts have many forms and formalities.

Between 1953 and 1954, Indian PM Nehru and Chinese
Premier Chou En-lai exchanged several gifts. It began with
Nehru gifting an elephant named Asha (Hope) to the children
of China. Premier Chou responded by sending a pair of
spotted deer, a pair of red-crested cranes, and 100 goldfish of
20 different varieties on Nehru’s birthday. In his historic 1999
visit to Pakistan to meet then Prime Minister Nawaz Sharif,
Indian PM Vajpayee gifted CDs of Hindi-language film classics
like Pakeezah and Mughal-e-Azam, along with shawls for the
then First Lady of Pakistan Kulsoom Sharif.

India gave an altogether new dimension to gift diplomacy by
offering humanitarian assistance, especially in times of crisis
or natural disasters. By providing aid and relief materials, the
gifting country not only exhibits compassion but also shows
its willingness and capabilities in supporting other nations—
a valuable diplomatic tool in increasing a country’s soft
power influence. As part of Vaccine Maitri, a humanitarian
initiative undertaken by the Indian government during the
COVID-19 pandemic, India supplied vaccines to over 100
countries and UN territories as grants, commercial exports
or through the COVAX facility.

PM Narendra Modi is not only strengthening ties with world
leaders, but he is also sharing India’s rich cultural and spiritual
heritage. From gifting the Russian edition of the Bhagavad
Gita to President Vladimir Putin, to replicas of Ayodhya’s
Ram Mandir and sacred waters from the Maha Kumbh for
leaders across the globe, each gift tells a story of India. PM
Modi, in his recent visit to Italy, played a gift diplomacy that
is unheard of in diplomatic history. Since the beginning of the
engagement between Modi and Meloni, numerous Al videos
have been trending on social media under #Melodi. This
unofficial trending term was made official when Modi took
a selfie while gifting Meloni a packet of ‘Melody’- a popular
Indian toffee. They both giggled and laughed, adding billions
of views while leaving students and professors of diplomacy
in surprise.

Today, gift-giving is a crucial soft-power tool. Weighed with
symbolism, making an object a diplomatic gift transforms it
from an ordinary object to an extraordinary diplomatic tool.

Other View A4

Evolution of Work: From Survival to Significance

Work has always been central to |
human existence. Yet what we call |
“work” today is vastly different from
what it meant thousands of years ago.
The nature of work has continuously P
evolved, shaped by changing human §
needs, technological advancement,
and societal transformation. To
understand where the future of work
is heading, we first need to understand
where work itself began.

Work is more than a means of earning
a livelihood. It influences how people spend
their time, how they contribute to society,
and often how they define themselves. Across
history, while the methods and structures
of work have changed dramatically, one
thing has remained constant: human beings
have always worked to create, sustain, and
improve life.

The Era of Survival: Work for Existence

In its earliest form, work was directly
linked to survival. Primitive humans hunted
animals, gathered fruits and roots, built
shelters, and protected themselves from
natural dangers. Work was not a profession,
a career, or a structured activity. It was
simply a necessity for existence.

Every task had an immediate purpose.
Hunting meant food for the day. Building
shelter meant protection from weather
and predators. There was little separation
between life and work because work itself
was life. There were no job descriptions,
titles or organizational structures. Skills
were developed through observation and
experience and success was measured by
survival.

The Agricultural Revolution: Birth of
Specialization
As human societies progressed,

agriculture brought one of the first major
transformations in work. People began
settling in communities, cultivating
land and domesticating animals. Stable
settlements led to the growth of villages
and later cities.

Withthistransitioncamespecialization.
Not everyone needed to perform the
same tasks anymore. Some became
farmers, some artisans, some traders,
builders, teachers, or administrators.
Work slowly moved beyond survival and
started contributing to economic and social
systems. This period also introduced the
idea of interdependence. Individuals no
longer worked only for themselves; they
increasingly worked as contributors to a
Iarger community.

The Industrial Revolution: Work Becomes
Organized

The Industrial Revolution marked one
of the most dramatic shifts in the history
of work. Machines replaced many forms
of manual labor, factories emerged, and
large-scale production became possible.

Work moved from farms and homes to
factories and production units. Efficiency
became the driving principle. Organizations
developed clear structures, defined roles,
and hierarchical systems. Employees
worked fixed hours and often performed
repetitive  tasks. This transformation
brought significant increases in productivity
and economic growth. However, it also
created a more mechanical view of work.
Human effort was often treated as a
component within a production system.

For many organizations, people
became resources to be managed rather
than individuals with unique aspirations
and potential.

The Knowledge Economy: The Rise of
Human Intelligence

As technology advanced and education
expanded, intellectual capability gradually
became more valuable than physical strength
alone. The rise of computers, information
systems, and digital technologies changed
the nature of work once again.

Organizations increasingly sought
people who could analyze problems,
generate ideas, and create innovation.
Work became less dependent on physical
effort and more dependent on knowledge
and expertise.

The value of an employee was no
longer determined solely by how much
work they could perform, but by how
effectively they could think, learn, and
adapt. Knowledge workers emerged as
a critical component of organizational
success.  Creativity, problem-solving,
and collaboration became increasingly
important skills.

The Digital Era: Work Without Boundaries

Today, we are experiencing another
major transformation driven by digital

technology. Artificial intelligence,
automation, cloud computing, and
global connectivity are reshaping
work at an unprecedented pace.

Many routine activities are
increasingly  automated,  while
human roles are shifting toward
areas requiring judgment,
creativity, emotional intelligence,
and relationship building. Work
is no longer restricted by physical
boundaries. Employees can collaborate
across countries and time zones, work
remotely, and pursue flexible career paths.

The traditional model of joining one
organization and remaining there for an
entire career is becoming less common.
Careers are increasingly dynamic, and
individuals often move across roles,
industries, and even professions.

The Shift from Livelihood to Meaning

Perhaps the most important evolution
is not technological but human.

For earlier generations, work was
primarily a means of earning a livelihood.
Increasingly, however, people seek more
from their work. They seek purpose,
growth, learning opportunities, flexibility,
and alignment with personal values.

Compensation remains important,
but employees today often ask deeper
questions: Does my work create impact?
Am | learning and growing? Does this
organization value my well-being? Can |
find meaning in what | do?

Organizations that fail to understand
these changing expectations may struggle
to attract and retain talent.

Looking Ahead

The history of work teaches us one
important lesson: work has never been
static. It has continuously adapted to
changing human needs and societal
progress. As we move toward the
future, organizations that succeed may
not necessarily be those with the most
advanced technology. They may be
those that best understand the evolving
relationship between people and work.

Because while tools, systems, and
technologies continue to change, one
truth remains constant:

vvvv ultimately about human beings—
their contribution, their growth, and their
pursuit of significance.

Surya Prakash Mohapatra
(An HR and L&D Leader of International repute)
suryapmé69@gmail.com

Point of View A 4

The New Face of India’s Economy: Why Financial
Planning Is Becommg Every Family’s Biggest Need

India is changing rapidly. The country’s
economy is expanding, digital transactions
are rising, young professionals are earning
earlier than ever, and aspirations are
touching new heights. From metropolitan
cities to developing urban centers, families
are dreaming bigger-better homes, quality
education, international lifestyles, and
early retirement.

But beneath this wave of growth lies
an important reality: earning money is no
longer enough. Managing, protecting, and
growing money wisely has become the real
challenge of modern India.

In recent years, inflation has quietly
increased the cost of everyday living.
Medical expenses are rising sharply.
Education costs are multiplying. Uncertain
job markets and business volatility have
added pressure on middle-class families.
One medical emergency or sudden
financial setback can wipe out years of
savings.

This shift has created a new financial
mindset across the country.

Today, people are no longer asking
only how to earn more. They are asking
how to build long-term financial security.
A silent revolution is taking place in
Indian households where financial
planning is becoming as important as
career planning. Families are increasingly
realizing that wealth creation without
financial protection is incomplete. Savings

alone cannot guarantee stability anymore.
Strategic planning has become essential.

Across India, individuals are now
actively  exploring life  protection,
retirement planning, child education

funds, wealth-building strategies, and tax-
efficient investments. Financial awareness
is no longer limited to businessmen or high-
income groups. Young salaried employees,
entrepreneurs, working women, and even
newly married couples are becoming
financially conscious. This transformation
is creating a stronger and more responsible
economic culture.

Experts believe that financially
aware families contribute significantly to
economic stability because they are better
prepared for emergencies and future goals.
Instead of depending entirely on luck or
uncertain income growth, they focus
on disciplined planning and calculated
financial decisions.

Another remarkable shift is the
growing participation of women in financial
decision-making. Women today are not

just managing household budgets; they
are actively participating in investment
planning, retirement preparation, and
family protection strategies. This change is
strengthening financial confidence within
Indian families.

The role of financial advisors has
therefore evolved dramatically. They are
no longer seen only as policy sellers or
investment agents. They are becoming
trusted financial partners who help
families create roadmaps for long-term
stability and peace of mind.

In a rapidly changing economy, proper
financial planning is becoming one of the
strongest forms of self-reliance. The future
will belong to those families who prepare
today rather than panic tomorrow.

India’s next economic growth story
will not only be written by industries and
corporations. It will also be written by
financially disciplined households that
understand the importance of protection,
planning, and wealth creation.

Because true prosperity is not
measured by income alone-it is measured
by financial security during uncertain
times.

Vandana Bansal Ram
(Wealth Manager and Business
Insurance expert)

Mobile: 7008767972
bandanabansal4@gmail.com
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CMO Decides

9P AN QEQAIG: NH-316 a
2RYPHIRG6 G YIS QRIGA!

BGaIa Q@Qd Qs 68gea 9
QaISIal AT QQ, eI
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@ Qg0 ‘Q6AIT QIS QleR @AIg
Q6dd 6@agtINg ARl FeLaIAl
2QdIL, 2ABI Co QRS AU6Q AN
Q1 3% 39 VU GG 9Q° 2l
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Vision Statement
Satyajeet Gomango, MLA, Gunupur
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IR AAYSER 6Q76R RS RIS
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Twin Cities, One Growth Story:
Real Estate Reshapes the NH 16 Corridor

Highways across the nation usually boost
commercial real estate. The national
highway passing through the capital city
of Bhubaneswar and the commercial
capital city of Cuttack are giving rise to
the realty growth of both commercial
and residential properties. Residential
townships, commercial hubs, malls,
and healthcare infrastructure along the
highway corridor are transforming Odisha’s
twin cities into a seamless metropolitan
region. The Bhubaneswar-Cuttack corridor
along NH-16 has evolved into Odisha’s
most significant real estate growth belt,
effectively transforming the two cities into a
single integrated metropolitan region. What
was once a highway connecting the state
capital and commercial capital has now
become a continuous urban corridor lined

with residential townships, commercial
complexes, educational institutions,
healthcare facilities, retail hubs, and

logistics infrastructure.

The growth story has been driven
primarily by improved connectivity. The
widening of NH-16, development of flyovers,
and the construction of the Netaji Subhas
Chandra Bose Setu have substantially
reduced travel time between Bhubaneswar
and Cuttack, encouraging residential and
commercial development in intermediate
locations such as Palasuni, Hanspal, Pahala,
Nakhara, Phulnakhara, and Trisulia.

As land prices in central Bhubaneswar
increased, developers began focusing
on the highway stretch, offering larger
apartments, gated communities, and mixed-
use developments. Homebuyers working in
Bhubaneswar’s IT, government, healthcare,
and education sectors increasingly chose
these emerging suburbs due to better
affordability and connectivity.

Residential development has been
particularly  robust. Developers have
capitalized on the availability of land along
the highway to build gated communities,
apartment complexes, and affordable
housing projects. These developments cater
to a wide demographic, from mid-income
families seeking budget-friendly houses to
professionals looking for modern amenities
and proximity to workplaces in both cities.
The emergence of integrated townships has
further elevated the appeal of this corridor,
offering a blend of residential, retail, and
recreational spaces.

Commercial real estate has also
flourished along the NH-16 stretch. Retail
outlets, shopping complexes, office spaces,
and hospitality establishments have sprung
up to serve the growing population. The

_Market Trend v

educational

presence of
healthcare facilities, and logistics hubs has
strengthened the economic ecosystem,

institutions,

making the corridor self-sustaining.
Businesses are increasingly choosing this
location due to its strategic positioning
between two major urban centers.

Infrastructure development has played
a pivotal role in this transformation.
Projects such as road widening, flyovers,
drainage systems, and public utilities have
enhanced livability and investment potential.
Additionally, the expansion of publictransport
and proximity to key nodes like railway
stations and the airport in Bhubaneswar have
further boosted demand. Another important
factor is affordability. Compared to prime
locations within Bhubaneswar, properties
along the highway offer relatively lower
prices while still providing access to urban
amenities. This price advantage has attracted
first-time homebuyers as well as investors
seeking long-term appreciation. Many
high rise apartments like Assotech World
Avenue 01, Utkal Heights, Gated community
like Grand Awaas, malls like Symphony
Mall, hospitality like Pal Heights Mantra,
healthcare institutions like Hi-Tech Hospital
and SUM Hospital have spruced up in last few
years. The corridor is also witnessing a shift
in lifestyle preferences. Modern homebuyers
are increasingly inclined towards organized
housing with security, green spaces, and
community facilities. Developers along NH-
16 have responded by incorporating these
features, thereby redefining suburban living
in the region. In essence, the Bhubaneswar-
Cuttack highway stretch is no longer just a
connecting road, it is a thriving real estate
corridor that symbolizes the merging of
two cities into a unified urban landscape.
As infrastructure continues to improve and
demand rises, this region is poised to remain
a key growth driver for Odisha’s real estate
sector, effectively bridging the geographical
and economic divide between Bhubaneswar
and Cuttack.

Flis Outflows and Global Risks Trigger Short-Term
Correction & Volatility Grips Indlan Markets

The Indian stock market has experienced
significant volatility over the last 15 days,
with benchmark indices Nifty 50 and BSE
Sensex witnessing sharp fluctuations due
to global and domestic factors. During
this period, both indices faced strong
selling pressure and entered a correction
phase after declining from their recent
highs. The Sensex recently closed around
74,564 points, falling nearly 1.93% in a
single session, while the Nifty 50 slipped to
around 23,151, reflecting a broader market
decline. Over the past month, the Sensex
has dropped by more than 10%, indicating
weakening market sentiment and increased
volatility. A key factor behind the recent
decline has been global geopolitical tensions
and rising crude oil prices. The escalation
of conflict in the Middle East triggered risk
aversion among global investors, leading to
heavy selling in emerging markets like India.
As a result, foreign institutional investors
(Flls) withdrew large amounts from Indian
equities, intensifying the market downturn.
Sectorally, metal, banking, and IT stocks

NIFTY 50

were among the worst performers during
the recent sell-off. For example, metal stocks
declined sharply due to a stronger U.S.
dollar and global uncertainty. Despite the
weakness, domestic institutional investors
(Dlls) have provided some support to the
market, preventing deeper losses. Analysts
believe the current correction may present
selective buying opportunities for long-term
investors, especially in fundamentally strong
companies. However, strong domestic
participation and India’s long-term growth
outlook continue to support the market’s
fundamentals, suggesting that the current
correction may be temporary rather than
structural.

v Health & Wealth

Myths vs Facts: The Truth About Ayurvedic Medicines
Dr.Mousumi Mishra,Senior Ayurved Phy3|c|an Nutrition expert

Ayurveda is 5000 years old, yet surrounded
by 21st-century myths. Sometimes we meet
patients who hesitate because of hearsay. Let’s
clear the air with facts.

Myth 1: Ayurvedic medicines are only for
chronic diseases or old people

Fact:-Ayurveda excels in chronic conditions like
diabetes, arthritis, and PCOS. But it’s equally
effective in acute care. | treat children with
cold, cough, colic, and fever using Ayurvedic
syrups and drops. Parents now bring their
6-month-old babies saying, “Doctor, | don’t
want to start with antibiotics — can we try
Ayurveda first?” From infants to the elderly,
Ayurveda has age-specific formulations for all.
It’s no longer an “old age medicine.”

Myth 2: Ayurvedic medicines are very
expensive

Fact: Classical medicines like Triphala,
Sitopaladi, or Ashwagandha cost X100-300
per month.Gold medicines and Panchakarma
can be pricey, but for long-term conditions,
Ayurveda often reduces your lifetime medical
bill by addressing root causes.

Myth 3: Ayurvedic medicines work very
slowly

Fact: Speed depends on the disease, not the
system. For acute fever, diarrhea, or allergic
rhinitis, Ayurvedic medicines can show results
in hours to days. For lifestyle disorders, the
approach is corrective, not suppressive — so it
takes time but gives lasting relief.

Myth 4: They are inconvenient to take

Fact: Gone are the days of mixing powders
with honey. Today we have tablets, capsules,
syrups,caplets and ready-to-use granules.
Dosing is standardized and as simple as any
other medicines.

Myth 5: Too many food restrictions

Fact: Pathya-Apathya is therapeutic diet, not
punishment. If curd increases your cough
or jaggery spikes your sugar, avoiding it is
common sense. We give temporary, disease-
specific guidance — just like a cardiologist
restricts salt. Being An Ayurved doctor &
certified nutritionist, i must say one thing
here:-"To stay healthy, we have to eat food
consciously.. Good Diet can lower down 50%
of disease occurrence “.

Myth 6: Ayurvedic medicines contain heavy
metals and are unsafe

Fact: Only specific Rasa medicines use purified
metals after Shodhana & Marana processes.
GMP-certified companies follow strict safety
norms. Risk comes from unregulated powders
sold by quacks. Always check for the AYUSH
license number & used branded company
medicines. Don’t buy online products and
consume

» Continued From P1

Myth 7: They contain steroids

Fact: Authentic Ayurvedic medicines do not.
The myth exists because some fake “herbal”
powders were found adulterated with steroids.

If it promises “instant cure,” be suspicious
and get it tested.Now a days, people send
us pictures of many new company products
whose name, we even don’t know after so
many years of constant practice.Don’t take
any Ayurved medicines without an Ayurved
doctor’s prescription The key:* Always consult
a qualified BAMS/MD Ayurveda doctor and
use quality /branded medicines. There should
be no secret in medicines.

Myth 8: Insurance does not cover Ayurveda
Fact: Since 2013, IRDAI has mandated AYUSH
coverage. NABH-accredited Ayurvedic
hospitals now offer cashless hospitalization
just like allopathic ones. OPD cover is also
being added by many insurers.

The Real Picture

People’s faith in Ayurveda is growing — not
because of tradition, but because of results.
Parents trust it for their infants, young adults
use it for gastorintestinal, stress,skin issues
& general wellbeing , and seniors manage
chronic pain with it. Previously people came
with bunch of medical files.. Ayurved was their
last option then. Now they are coming to an
Ayurved doctor on getting their first symptoms.

Ayurveda is no more“alternate” medicine. It’s
a complete medicine. Yoga, Pranayam, Diet,
Panchakarma - everything under one roof.
Thats make Ayurved The Holistic Approach.
Don’t let myths keep you away from this
serene way of healing.Stay healthy. Your actual
wellbeing matters.

Mob: 7205897797
drmousumimishra@gmail.com
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v Corporate Calendar

Sarovar Hotels opens Prachi Sarovar
Premierein Bhubaneswar

Sarovar Hotels, in partnership with Prachi
Resorts, has inaugurated Prachi Sarovar
Premiere  Bhubaneswar, expanding the
company’s presence in Odisha’s hospitality
market. The inauguration ceremony was
attended by Ajay K. Bakaya, Chairman,
Sarovar Hotels and Director, Louvre Hotels
India; Vijaya Laxmi Devi, Chairperson, Prachi
Resorts; Manmath Vijay Singh Deo, Director,
Prachi Resorts; and Kalikesh Narayan Singh
Deo, Director, Prachi Resorts. Commenting on
the inauguration, Ajay K. Bakaya, Chairman,
Sarovar Hotels & Director, Louvre Hotels India,
said, “Bhubaneswar is rapidly evolving into one
of India’s most promising cultural, business
and tourism destinations. The inauguration of
Prachi Sarovar Premiere reflects our continued
commitment to expanding in high-growth
markets with strong tourism and infrastructure
potential.” Located in central Bhubaneswar,

the upscale hotel is spread across 2.5 acres and
features 78 rooms and suites. The property
includes a 15,200 sq ft landscaped lawn, dining
venues, a swimming pool and banqueting and
conferencing facilities catering to weddings,
social events, and MICE requirements. Food
and beverage offerings include Flavours, an
all-day dining restaurant serving regional and
international cuisine, and Mahua, an indoor
bar offering cocktails and premium beverages.
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ParadipPort AuthorityHosts Annual Awards
Nite 2026 Celebrating Record-Breaking
Performance and Stakeholder Excellence

Paradip Port Authority (PPA) hosted its
prestigious Annual Awards Nite 2026 &
Stakeholders’ Meet on the evening of
20th May at Mayfair Bay Resort Paradip,
dedicated to recognising and celebrating the
outstanding achievements and contributions
of various stakeholders who have played a
pivotal role in the Port’s success during the
past fiscal year. The event brought together
key figures from the maritime sector
including exporters, importers, officers,
staff unions, PPP operators, stevedores,
shipping agents, Railways, Customs and
State Government officials.

Shri P. L. Haranadh, IRTS, Chairman, Paradip
Port Authority, along with Shri T. Venu Gopal,
Deputy Chairman, Paradip Port Authority,
presented awards and shared prize money
with  award-winning  stakeholders in

recognition of their exemplary performance,
operational excellence and valuable
contribution towards the Port’s historic
growth and achievements. In his address,
Chairman P. L. Haranadh stated that
Paradip Port Authority is on a trajectory of
unprecedented growth, establishing itself as
a premier maritime hub both nationally and
internationally. Capt. Alekha Charan Sahoo,
Deputy Conservator, Paradip Port Authority,
delivered the vote of thanks, concluding the
evening on a high note of camaraderie and
shared vision.

AQASIQIA 6CUGTOI, 8-YUASR AIGRIY 3

qIg QIRPER ANQ O 9NE| G ARYFR
gosa <@ aiasde 6dIgdol dia Qg
gRQ QTR ERgaa drIagd ageae!
62166NGERER U@ 9OF B AR QU VA
QQF| 676TAIQ, 98 Jriae ¥e° QIf GaIsl
0@ ges 626cRIPR 1@ dIasRe Joig
@ YRR ‘TIFQ 697160 ARERTS FQaS |
Qg-2a0d AL 2AIRR JQA 99, ‘FERI6NT
69IQT0N Q° ‘6QRQ a1 6871 6QIgTOr
QR 2GRS g6Lie BE A¢al AL 2ISRIF1L
6Q&° 68R1Q IR ARG AAQL AECIRT|

626NgPaa N QU gealdy 629
CAIRT CU6Q 29edE 6a] B ©I12q
60gQlg (RTIG6HY @Q QA2 aRFR
gedy dlafae Qe 9@ qIaed Qag

6a9 2I99Q A2 ge8 AQ8S| A9 aq 21da1
qeg 2 621690GFa6Q 2SR 9F° R
JoeaIgel 2Iee 621RQIegl 6dIgdoIR
2 QGQl ERAIRTAG! 1e° 2RIV IR
6060644 @06Q G 99 Q¢ g9eIel
Q8 62198 69, QAGTIR ° 6RQIUQ!
QQIAR! d6Q 66 AT RTAA AR A
6R9IQ 9@ 2eQY ‘6alpdorg adie el
Tag (Geographlcal Indlcatlon) i)
ARQIR?AeRIl 2068 9998a 2R A

Q0] @Tea AAAAR Q6L A, 1E |
IR 9@ FFQ Yoa FIeIY JAY AARIQ B

QEe 62In QEF! 99 ANQ W& AL
6219801 12IR G4I9 ARKIS), 6369 6L4IR
& €169 Q191 8 A°YH &Y AARIAER 2gA
99 9Q° 6910QQ A2 F9@ KOS |




THE BUSINESS BREAKING

BILINGUAL (ENGLISH, ODIA)

VOLUME 01, ISSUE 07

JUNE (17O 15") 2026

PAGE 6

Biz Zones M4

QIQIGQQ_QQ Mem AQN aQ
A& € 6@IG T M

genaal  6A1I29 08 gogoew 6qIR A°qF Aar
AIIF 2168 9671AANIRQ  §1 IO 228G |

Rl 6166 891 aF Aike gde @16 @91 Qg
IR 632 Qal, AT 8 AYRYA 8 YAAIRER VY
QgL eI IFQ ¢ 6alT  AAlERILER 2GIAS 62RG!
ras ol 2ide ggale 8o ¥e° QldelTa O9eg
QE deIe @QIdRl ohe GQle @29 dd BRI
Q8 ANGQ FRIQ AT6AIC A°YRQ  GY QAQIa6a
903 @fdyg ¢ 6QIC rAY JATE QAR 9@ QI
oFIq 28R 2QRIR AT 9 @7 UR GIRGINI ARHR
geIe  QQEPRIgHinalE  AgQI6a gf dew Qqle
M@ Q98Q Q60 _@Q@l 968 ARIGY 9Q 98 AR
e Qg6 Aal 9dieal 241 AeeIeR Al ARSI
e @293 69, AGRYAQ  SIQI-Al @fel ged @@

g1on §a1 AS 29 6FSIQ
Qe Ao, W@y 6
JedQl A2 AFIGF! QES
@eo! 9197 IFIQ UG
QA2 AN QGQ! AR AUKY
ARIQ 9@ 7R 683!
gie 6BRAIQ aeaLlE G
AIFAQY §Y QAQIAER
9@ ARy 9099 gQle
QR T2 Q0 AR

600e QORIGER QQle
QAR2AAZ  AYRIAQ
Qaa edegio  (@ar
2Q9Q!, }IQRUAGI, 4EAQ!
QBID)Q @Sy CEIRILIG!
QIR ANl QAFEIAGA
2AI6MIARI, TS Q2
M@ IR 6RO
2 geM  2ledd
ceIRalNI

WEST ODISHA STORY

FRAURREING SR QIR 9N 6RIE
_@a66) roc' gega @@gqa gae

FRAFRAQ
U5RQ QUOe GRld AR
6G8l AT QAUIY G
Qadie 9R9IRAI 991 §19e
g6ad geIalE  AARARER
9RAURAAR0IER e
QRIAINR QIKYa @@gga
28 ¥e° GRIRIE QLe
Aq86  62IRUIREI a1
GRAUFFIRQ 0I6Q @g IO1FES
ARIRYAR  USR QY WY
QIR @RI BG4l
AR AR QLR a9
9099-9% 6QIGGI AGAER
a@eﬂm@ @ gaeq adia
QI 6FEl 6aIRA QR
218 6ERETR @6d169QR
TR RUI]| LI 6AIG
A6 QUL N9 O 6RIT o
ATy 621RYSI 6969 9099
208 98I QlF AeIg (RQQIGi
QA Q@G 9 G?IS&NQQGQ
99I9GFaQ gacq e
QWITE @QQI AR AT
INYC 6T OF SRAAER
I 9 6615 9oR geaq 8agea

6@@6@@@

AAQ KL A2 9.99 6QIT
OF QU6Q FAe °9 6alIF
Jesq  6AIRIdE @R
SEAIQEIT QERE6Q
AT RAUIAIRE!

¥@ 20296 SIegge!
GRITR QAR 6ATAITT Bl
GRl 9QEe e arae el
Gdig1 Qe el 9ae
Feaee Q9 Q9e QAR
@IegIg 29I 8l 6N
Joigr,  9QGd8  GRAE
QIG, 20T 6Q16Q 6696
CHIERFA AEBT AR RN
SI0gge! Rl AER} AGLLR
AR géI2 @AIQ Fig 39
ARG GRI QIR G
dIR QA 2eml gig Nn.q10
1@Q 8f6q @Fe 62alg 2al
4@ Fe 9Q LA 6T
9?1@ 6AQTR ¢ 9eC.MI
Q4 fica Q@ Yolka AIg!
e QIRRdIRE gaul Ge6s
9999 AP, Q@ @m" 6913,
e, QA6E gaal, eFiesial 6
gQ 6916 QIRE AR

6610 §619 62160609619 'alj‘qu
6GIR IGNISY €1RZ6/Q160 6AIRITG

3241 QA I VAR
&4 dN Qdigra FRe
QALEAITER FORIPIANG 2T
Qaq, 98 I9° QA0 AR
SIQYEQY  6QIGIRE
seggeiosa  smiaide
620KIR8 GYATMI RIS
2RGA 6g] 46N | @l
(34IQ e 9Q° ACIG AL
aga gola 69Q NGNAI 4@
ARHRYAR NP QIGY IQ°
Qadie AGRIRRI A9 46QE

ST NQ° ¢S a6 QIeR
324 QAR HIGY CASIE!
8 e anuId G2l GRIQ 8
6EAPe Jg9aeqy GleR
21 Q8 99 dIg, YINgILIR
QAR ST GAI0T YR
dame @t 93T @6
QFITR FR83| V& 6claesal
29068 ¥0g9el FRIAIR
Q¥R 6CIGAIAT 9gIE 9@
91600 G4 G QIdigee
Qa-G6adal 6RI6RIF
Qdeles), Sy on, Q4

a

QAR BFEI 9 ARG
252 @I6Q QUFR gemI &
Q76Q AURY AR IR 9F
QANE 99 I6Q QORI
g8 98l eo @EMGIF IR
dale  QQIQRE|  eQES
qeneal 2egdl eaieel
aricea g @ 8
FeRIgIT  6RYIN  QIaR
6dI9IR GRIKIRE, Il 9RQ
JeQIa 9@ 28 6 ARG
2A6Q 69¢ AR @eQI”
ORIAANRG 6dR 6@181T
AR FF @Yl AR
ageie  62Qlg  QUL9,
eqayam gdg AR e
GRIEQ 9Q° 9@ A 71
@ 69Q IGNE| 6991 RANE
QAR IE 6LIRR! 2UFER
I FR6Q ARG BRAIER
883 907 697 15\ AR
QAL AN ARG
QERTCAIGY 60, QAR
it ren Gge  eneg
QUG YAEQ MY IR

Vedanta Projects to be

Chief Minister Shri Mohan Charan Majhi met with Anil
Agarwal, Chairman of the Vedanta Group, at Lok Seva
Bhawan to discuss the progress of Vedanta’s upcoming
projects in Odisha, valued at over X1 lakh crore. The
discussion primarily focused on ensuring the timely
implementation of these projects. It is noteworthy that
with an investment exceeding X1 lakh crore, Vedanta has
emerged as a major investor in the state.

Vedanta’s proposed establishments in Odisha include:
e A 60 lakh tonne capacity Alumina Refinery in Rayagada
district. A 30 lakh tonne capacity Aluminium Smelter in
Dhenkanal district. ¢ A 6000 MW capacity Power Project in
Dhenkanal district. ® A Downstream Aluminium Park, along
with Integrated Coal and Bauxite Industries.

These projects will collectively bolster the state’s
industrialization process. Vedanta will set up the
Downstream Aluminium Park near its smelter to
manufacture advanced aluminium products tailored for
sectors like aerospace, electric vehicles (EV), and defence.
These initiatives will position Odisha as the world’s
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reviewed every 15 days to ensure timely completlon

largest aluminium production hub, generating lakhs of
employment opportunities and fostering the creation of
thousands of new MSMEs.

Land allocation has already been completed for the
Power Project and Smelter in Dhenkanal, as well as the
Alumina Refinery project in Rayagada. The provision of
necessary infrastructure and facilities for these projects
is progressing smoothly. The company’s new coal block is
targeted to become operational this year. Additionally, the
Ministry of Railways has approved a proposed rail link near
Vedanta’s upcoming bauxite mine.

During the discussion, the Chief Minister stated that
this massive investment by Vedanta will create immense
opportunities for our youth. The progress of Vedanta’s
projects will be reviewed every 15 days, and steps will
be taken to ensure work commences on schedule. These
projects will accelerate our journey toward transforming
Odisha into a $500 billion economy by 2036. It will
significantly boost economic activities and infrastructure
development, particularly in Central and Southern Odisha.”

FINDING NORTH ODISHA
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Reflecting on the progress of the projects, Vedanta
Group Chairman Shri Anil Agarwal remarked that the
upcoming projects will bring a transformation to Odisha’s
economy. They will generate lakhs of jobs, empower local
enterprises, and help build a future-ready industrial hub.
The meeting was attended by Hemant Sharma, Additional

Chief Secretary (Industries); Saswat Mishra, Additional
Chief Secretary to the Chief Minister; Dr. Arabinda Padhee,
Additional Chief Secretary (Revenue); along with senior
officials from the Vedanta Group.
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Growth Central A4

Cabinet approves ¥8,300 crore coastal highway
project hetween Rameshwar and Paradeep in Odisha

The Cabinet Committee on Economic
Affairs (CCEA), chaired by Prime Minister
Narendra Modi, on Wednesday approved
the construction of a new coastal highway
connecting Rameshwar and Paradeep in
Odisha at a total cost of %8,300.79 crore.
The project will be developed under the Hybrid
Annuity Model (HAM) and will cover a total
lengthofabout160.18kilometresacrossKhurda,
Puri, Kendrapada and Jagatsinghpur districts.
According to the government, the highway
will be constructed in two packages. The first
package comprises a 79.4-kilometre four-
lane access-controlled highway between
Rameshwar and Konark, while the second
package involves the construction of an
80.78-kilometre two-lane highway with paved
shoulders between Konark and Paradeep.
The project has been approved in view of
increasing traffic demand and limitations in
the existing road network. The current NH-
316 corridor connecting Bhubaneswar, Puri,
Satapada and Konark faces congestion, ribbon
development and heavy local commuter
traffic, affecting long-distance travel efficiency.
Designed for speeds of up to 100 kilometres
per hour, the new coastal highway
is expected to significantly improve
connectivity across Odisha’s coastal region
and support regional economic growth.
The government said the project aligns with the
PM GatiShakti National Master Plan and will
connect nine economic nodes and five logistics
nodes, contributing to improvements in the
country’s logistics efficiency. Upon completion,
travel time between Rameshwar and Paradeep
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is expected to reduce by nearly two and a half
hours. The project is also expected to lower
fuel consumption, reduce carbon emissions
and bring down vehicle operating costs.
The corridor will improve connectivity to key
economic and industrial centres, including
special economic zones in Bhubaneswar and
Khurda, a mega food park in Bhubaneswar,
fishing clusters in Paradeep, Konark,
Jagatsinghpur, Puri and  Kendrapada,
and a pharmaceutical cluster in Cuttack.
Major logistics hubs linked through the project
include Puri Railway Station, the proposed
Puri Airport, Astarang Port, Paradeep Port
and the Multi-Modal Logistics Park at
Jagatsinghpur. The government estimates
that the project will generate around
53.61 lakh direct man-days and 67.01 lakh
indirect man-days of employment during its
construction and implementation phases.
Both packages will be developed with a
concession period of 17.5 years, including 2.5
years of construction and 15 years of operation
and maintenance.

200+ Startups, Policymakers Unite at
Swabalambi Odisha Annual Meet 2026

In a major boost to Odisha’s entrepreneurial
ecosystem, the Swabalambi Odisha Annual
Meet 2026 brought together over 200
startups, entrepreneurs, investors, students,
and policymakers at O-Hub, Startup Odisha
Building, Chandaka Industrial Area, on Friday.
Organized jointly by Testquest and Swabalambi
Odisha under founder Shri Sadashiba Mishra,
the summit served as a high-impact platform
for innovation, networking, and collaboration.
Themed “Empowering Entrepreneurs.
Building Odisha,” the event saw participation
from startup founders, MSMEs, women
entrepreneurs, student innovators, and
industry  stakeholders, reflecting  the
state’s rapidly growing startup landscape.
Highlighting the organization’s mission, Shri
Sadashiba Mishra said Swabalambi Odisha
aims to build a stronger entrepreneurial
ecosystem by empowering startups, young
innovators, and MSMEs through mentorship
and community-driven initiatives.A  key
highlight was the official launch of the
Testquest Mobile App, an edtech platform
designed to help students “Learn. Practice.
Succeed.” through advanced mock tests and
performance analysis for smarter learning.
Chief Guest Manmohan Samal, addressing the
gathering, congratulated Swabalambi Odisha
for promoting entrepreneurship, innovation,
and youth-led initiatives. He extended best
wishes for the success of the annual function

and future endeavors.Honourable Guest
Sujit Kumar stressed the role of innovation-
driven startups in generating employment
and economic growth in Odisha. Honourable

Guest Akash Das Nayak urged young
entrepreneurs to pursue innovation with
confidence, noting emerging opportunities
for creators. Dr. Aiswarya Biswal praised
the initiative for empowering women and
youth through inclusive, community-driven
support.The event also marked the release of
the Swabalambi Odisha Souvenir Magazine,
documenting entrepreneurial journeys and
ecosystem insights. To foster youth innovation,
Student Entrepreneurship Awards were
presented to promising student innovators
for outstanding ideas and leadership.The
summit concluded with extensive networking
sessions, founder discussions, and media
engagements aimed at strengthening Odisha'’s
entrepreneurial landscape and creating new
opportunities for collaboration.
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QI Qew 2UFGIER I QFIANG 6509

2980 6LRUIREI 99 62N GNAQ
B 2QEHPIL AEAIR 6aR X 650R6Q
2RISR 62IRE YT 9ag QII[T 626
Pe6Agea e @dQl A2 QRERFA-Ga!
I6Q AIBIS AQY @9Q 6QIR QLIARTI
62200 9@ 9eIRG QIgiea AIg! 8 Adicew
QR QIR AI6G A6R 68-ARQ ATRT gal
6a9 0291 a1 I° QREFYQ QSIS LR
621RYIQ AR, EMETIR, RIAEAT, A G
6uIQ 62 IR 968 9ORE 28eq Gk 689
630@6Q JQRIEAId AAARYM| AITISER
getea Geliél 6291g el GAIReRQ, QUGR

QURAE, AMIGY FRF Ie° QIEY SAAHIIQ
QT6Q QY 99! 9ge, 2IRdiesl el AREQ
INERETE @0eq, FINBGAA N9 699N
28Q AIQ @68 aIQ q@@g@ 291 920 QU6R
g1 42 goQ 69eMI 1@ 630R6Q A
@fAea P8R Q4ll, qga GRIC goa ATQ A
62.01g1, 26319 971 (A6R) 23496 69624,
g9 QEQ 91G QR 69624l QUAGE L
ARIS AIQT, FSILRT (NRYR) FIINE AT
QA6AR FIPIY AR JRIKAE!, TAIABEIR,
PR G ARERE GRIG, QeI BTTAIR 21T
GRGR AYRIAIFNER QUTE g6l
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AR NG PRI ARIAS DR
6@@10 2AQ BG2 Jeaslia 2Adm §1G?

3G9I A°YG, A NQ° QAR AKRY
go1@ 6298 2IFQ 9999 ‘9’1 98 ArYeR
F16212Q 6297 W6Q W6 JOIMIQ 2R
&R0, e 652 6 996 IR A1l
@l 9Q 60I6Re JR9e QI @¢ QIR
geqIgl q@ QeI gesye Qd g
geaiae @ QEe-6R5a 2l AR
a9q Geq deadl gRRe IR QTG

A2l 4eAPe QEERISQ IR CIRQCTIR|

@8 94 Q60, ARG @ I° QR U6
6G2l J6a9Ia AR 98 6940 QF QE8?
G ZIer Qg UTAQ LIF AUEQ AR
dRIRQI, 6669 ARIQE TRgE@6a (Non-
Raja Releases) 6991999 6297 1RIa1
Q4% QI 213 A8 QIAQIAe sIQ 2ITeNT | 9
AVAEQ J6 9@°6Q IRNEAR T6RT A°FYl
g € Q 95 @eeq AIFS NI IR6R
627 2NYFR6Q A&° 68I6Q FIg 98%
4G AR QAEE° 68I'6Q ¥o% AT @@
6219214, D12l AINFR QACQ 6G7R LAALIA
AQIAIFY FlG NR Y% 6Q ATRIQAG|

A8 98 @] (Raja Releases) Q9@
21391 7168 & 9F ATAQ 9@ ARIAE 65
Qgd @I6Q QRRAINI IR0 62YQIq Fex
6G2 edew 2AR RIg, ALY QLIAN
The Family Seat Power'l Q@ 4¢g6Q
gal 9fQIe, 2dIa 6968QI9I-696R¢I'T
0IQ 2R @7 YAQ AR @ 6819 RIS
A6 IR0 62IR KL AF6q el
2AQ AT 9@ QAEQ AR TERT
Q&@° qlg °-9Q JQuUIARY ¥ @ roq 9F
QAN 9Q° 6gRIRAYPRER 6QYIQ
dew 9@ @9eeg ‘Full Day Buzz'
Q8 J9Q g9RIQ AG a1 69 AR CFIQ
gee a8 64 @ 98% Q AR @&
ALAQREA 0%, JIAA-CIR @LF6a

8% 9Q° QRQ 686 Mo% Jg
ATRGIQ A2 9] 6LIRUNI 2 ANGR
6309 2ULRY M8% Q IR 6096 299
JLEIRGY] ¥E Q@ ATRGIQ Y SIQE
6208 YN-FERE @0 QEQ, AR
Q2eQ qle2Im 98 AIRQI ¥e° AQ0IQ
J2R94d 622 @daw A2 9RFER IR 1R
26Q%@ G2l AR A°6QlId (Emotional
& Cultural Connect) Q&qll

QE2A AV T, AT AVYER BRI
QAR IR LIS RIS 671Gl
2q Qeaigee g 2TAq ANl gQdl
60@¢ QUG 99 g2 REYA A9 KBS |
69606Q6% I8 F16Q109R ATC 9aQ ARG
QleQIR FEAN, 6606967 QIRT F16Q
‘Repeat Viewings' QI Qlogia deqqll
60gQlq 99 689 Q& 241 “One family.
More tickets. More occupancy.
Bigger celebrationl” @ Q@6Q 2l6s
6097 Y@ 9RF8 QJLIQ 6QaAlY, AQ°
ged 6@ 9aQIag YRI0 @2e Alee
QAQIQ 9P oA AR 6QRg!

NON-RAJA RELEASES

Normal Day Releases

RAJA RELEASES

Raja Festival Releases

footfall,family crowds and

- RAJA EFFECT - THE FAMILY SEAT POWER —-
NORMAL DAY

88 o il

oAy

° o
2Seats 5 snts
Average Booking.

(5]

. “One family. More tckets. 3
ﬂ More occupancy. Bigger celebration.” ﬂ?

_Strategies in Stories v

Godrej flaunted ‘Made in India’
much before Modi promoted ‘Make in India’

In 1890s, India was being robbed. Not just
by thieves, but by the idea that Indians
could not make anything good enough.
Every lock on every door came with a
Victorian seal. Every safe that guarded
a family’s gold came from offshore.

1900s India was fueled by the domestic
market and the Swadeshi movement.
People were building just products, but
Ardeshir Godrej, a Parsi, whose family
had made India their home generations
back, believed one thing that set him
apart from the rest: “Swadeshi is not a
license for mediocrity. Indian products
must be chosen because they are superior,
not merely because they are Indian.

That spirit led Ardeshir to manufacture
surgical equipment. The products were
good. But his British counterpart told
him to remove “Made in India” from
the back of every product. Ardeshir said
no and the business collapsed. He lost
everything. But Ardeshir’s ambition to put
“Made in India” in the hands of billions,
made him create something unique.

He studied English locks and found what
nobody had fixed. A small spring inside
that corroded in India’s heat and snapped
within months. He removed the spring
and built it without one. Thieves, weather,
even fire couldn’t break Godrej locks.
Ardeshir also built India’s first genuinely

fireproof safe so reliably that even the
Queen of England utilized one during
her royal tour to India in 1921. Godrej
became a brand that Indians believed in.

In 1951, Godrej made the ballot boxes
for India’s first general election. In 1958,
Godrej gave India its first refrigerator that
people waited even for 45 days just to
get one. Today, the Godrej Group spans
consumer goods, real estate, agriculture,
appliances, aerospace components, and
industrial engineering, generating billions
in annual revenue while employing
tens of thousands of people worldwide.

What started with just 3,000 rupees and a
founder who refused to hide his country’s
name didn’t just grow into a global empire.
It permanently reshaped what “Made in
India” actually meant.

OLD is GOLD! @@ 2IcPd6Q. Qéll
g629IQ QIR, 6@6@ RGP BMAL?

6RARA G6Q AR 62T god Adela @l
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RALIREMI, @3 AT ARl AU Y
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QUGER IR G R6AY 668 FIME, 69Q0
godl el QAR Tp9ee 9saa
oMo QMK (Re-release) @@
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gdaea gueasa Mg @Q JeuIFeqlss
6215 6@l OFl QQ QOR AREE |
Qg 2TQ Q6T AQAIA, 909861 AGH
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‘AQRY, B 69Igiw 6QIAIde QAR TR
601 dIgm 6@ NQ° QAGRAIR ANE JIGRIN
QIFl QR B 'FQ @ 601 JdUeq 9
€eQIq 2 2NYPY 2ARAYR AACTASAI
6997 6d0@ Q6@, ‘AR 601 @A
¥e 6aIG, ‘IR ¥o 6aIT ¥9° ARQ
QIgaRT 8€.90 6RITQ AY@ 2L @d G2
Q2 dae eg AT 6090 QI 69Rgd
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@3 Q¢ d49 62@8, 9 ohee FFq 1§
402Ide 9I9 QIQUQ QIQLIQ @4 61T 6QIT
OFIQ QYL AQT, 6069 BRAR Faa 1L
gaQ ATR 6RAUNGRAY B @ql 499
AI6RFER AF6Q [ ?

62 A6eadll A9 96 @ ARYLe Aqee
Q° 2I6GAN FIERT° QGG 0If 9¢ 9A6Q
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ARG ARG QIR AREYR 19° end
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QAIQIAY 669 BF2 6RAIQ @7 g4 AIBg
g8 QUKL @A, 6669 NS IR G
JeIRRAN6R GG gTFe AIRARER| RIS
8 Q9% ARIFIE AIRINIR 676I-8] ‘RIS
6Q¢ll, AQRQ FRIBE U Ik 2IFR-
6QUFIG ‘T2l 671 AU’ @ AR 2R
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0Reeq 9a@ 4K Tdigea 9iide eng
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India in Info-Graphics_

China ‘ $43.49 Trillion

United States ‘ =

$31.82 Trillion

T —————————

India ‘M $19.14 Trillion

Russia | mm  $7.34Tiillion
Japan‘ ) $6.92 Trillion

Germany ' B $6.32 Trillion

Indonesia "™ 5.3 Trillion
$5.16 Trillion
BB $4.66Trillion
I $4.59 Trillion
$3.98 Trillion
B B $3.82Trillion
B-J $3.55 Trillion
®; $3.49 Trillion

Brazil
France

United Kingdom

Turkey

Italy

Mexico
South Korea

Spain | . $2.94 Trillion

* Capacity as per 2025 data

IMF GDP
based on

Purchasing
Power Parity
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